Commercial presentations can be video and/or audio, and/or live and/or a web site and/or a power point presentation.    SEE BOTH RUBRICS BELOW
Audio and Video commercials should be no longer than thirty (30) seconds in length.  Any single bullet point area listed below fulfills the rubric for any one person in the group.  However, you may choose to do more.  You may also combine categories below;  e.g. 1 video + 3 audios (inc. scripts) etc.  2 Rubrics follow.
· 2 Videos + scripts 

· 5 Audio + lyrics or scripts 

· 3 Live performances + complete script 
· All commercials, web sites, and PowerPoints must of the highest quality and professionally creative to achieve the highest grade.
 Rubric for Audio, Video or Live performance.
5)  Director(s) presents a double spaced type written (word processed) script (or story board) stating specifically what each actors role will be including dialogue.  Director adheres to time limits and presents commercial in seamless transition with presenters.  Product captivates audience.  Presentation is professional (see rubric for presenters) with appropriate dress and demeanor.  Exceptional and creative editing, i.e. voice over narration or music added if appropriate, scene transitions should be unique and not choppy.  This commercial is professional quality and ready to present on TV, radio or to a consumer group.

 

4)  Director(s) presents a double space type written (word processed) script or story board comprehensively stating what each participants role will be.  An outline of the production, including generalized dialogue.  Director adheres to time limits and presents commercial(medium) smoothly.  Product keeps audience attention.  Presentation is professional (see rubric for presenters) with appropriate dress and demeanor.  It is creatively edited, i.e. voice over narration, music  if appropriate, scene transitions should be catchy and not distracting.  This commercial is high quality and ready to present on radio or to a consumer group.
3)  Director(s) presents a double spaced type written (word processed) script basically outlining what each participants role will be.  It includes summarized dialogue for production:  Just adheres to time limits and delivers commercial with good to fair transition to and form presenters.  Audience amused yet interest isn't completely held. Presentation is average not professional (see rubric for presenters) with appropriate dress and good delivery.  Editing lacks smooth transitions between scenes, no voice over narration or music.  This commercial lacks quality and wouldn't be appropriate for TV, radio or to consumer groups.
 

2)  Director has script generalizing production and vaguely describes participants role.  Although it is typed, script or outline lacks impact.  Production is ineffective and loses audience interest.  Poor quality transitions for scenes and lacks quality content.  Transition to and from presenters poorly done.

 

1) Commercial fails to meet even minimum standards set in #2 directly above.
Rubric for PowerPoint Presentation or Web Site.

· Web Site:  Time line checkpoint shows written text or information to be included on each page or link.       Approximately 5 to 8 pages in site.  

· Power Point:  Time line checkpoints shows text of each page. Approximately 6 to 10 pages. 
5)   Web page or PowerPoint/Web Site presentation is professionally done and should include top quality graphic, photo, and/or animated images along with possible music and/or dialogue uploads.  Document uploads must include the Economic Model.  PowerPoint/Web Site represents an exacting yet concise presentation of the business plan reflecting a thorough and convincing understanding of the Sales, Marketing and Operations areas of the Business.  The transition between slides/pages is smooth, sequential and well timed.  Audience is continually engaged and interested.  
4)  Web page or PowerPoint/Web Site presentation is well done and includes some graphic, photo, and/or animated images along with possible music and/or dialogue uploads.  Document uploads must include the Economic Model.  PowerPoint/Web Site represents a concise presentation of the business plan reflecting a good understanding of the Sales, Marketing and Operations areas of the Business.  The transition between slides/pages is smooth.  Audience shows interest throughout most of the presentation.  

3)  Web page or PowerPoint/Web Site presentation is fair to average including few graphic, photo, and/or animated images along. (possible music and/or dialogue uploads)  Document uploads must include the Economic Model.  PowerPoint/Web Site represents a concise presentation of the business plan reflecting a fair understanding of the Sales, Marketing and Operations areas of the Business.  The transition between slides/pages is sketchy or jumpy.  Audience shows little interest throughout most of the presentation.  

2)  Web page or PowerPoint/Web Site presentation is poorly done.  Little or no uploads included in the presentation.  Document uploads must include the Economic Model.  PowerPoint/Web Site represents a short or scattered presentation of the business plan reflecting little understanding of the Sales, Marketing and Operations areas of the Business.  The transition between slides/pages is dysfunctional.  Audience shows little to no interest throughout most of the presentation.  

1)  Fails to meet minimum requirements in #2 above.
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