PRESENTERS:  Presentation should not take more than 25 minutes in its entirety including all commercials.  Presentation must be made with PowerPoint or a Web Site as the medium.  Business Plan must be fully presented including the Economic Model.  (see second rubric below)
ALSO SEE COMMERCIAL ADVERTISING RUBRIC
 

5)  Script for presentation is basically memorized reflecting excellent organization.  Presenters (and perhaps other team members) should dress appropriately reflecting their type of business and use a professional demeanor - perfectly practiced monologue or dialogue describing product or service with convincing impact.  Audience visibly moved during entire presentation.  Presenters make eye contact, speak with full clear voices enthusiastically.  Use effective mechanisms to capture and convince audience (humor, surprise, suspense, etc.) including hand and body gestures when appropriate.  Effectively explains economic model.  Transitions between presenters are seamless.  Presenters fully acknowledge team members role and their contributions and have excellent timing during transitions and finish presentation on time.
 

4)  Presenter knows script; 75% - 90% memorized referring to script no more than twice.  Appropriately dressed, keeps audience attention 80% - 100% of time.  Speaks clearly with sense of purpose, smooth transition between presenters, acknowledges and explains team members functions and accomplishments.  Good explanation of economic model.  Finishes on time with wise use of time.  Well organized.  
 

3)  Presenter refers to script often, less than 50% memorized.  Perhaps inappropriate dress, generates little audience interactions, little eye contact, jumbled and choppy delivery of presentation, is startled often showing confusion and unpreparedness.  Voice not commanding or convincing and unsure of self in some areas, transitions between presenters is rough, attempts to get point across yet fails to be convincing.  Fair acknowledgement of team member contributions and fair explanation of economic model.  Doesn't use time well, fair organization.
 

2)  Presenter poorly prepared and weak presentation.  Presentation lacks convincing audience of purpose.  Script read or referred to very often, fails to or poorly acknowledges team members role and contributions, weak and unclear explanation of economic model.  Shaky transition from one presenter to another, rushing to "get it over".  Poorly organized, poor use of time.
 

1)  Presenter fails to meet minimum requirements above.  Missing portions of presentation, ineffective presentation.  Little to no effort shown. 

Summarize Business Plan &  provide copy of your Economic Model:  Provide entire business plan in summary report form including tables and/or graphs of economic model.
5)   Presenter will develop a double spaced "typed" (word processed) document covering and explaining all aspects of the business plan including Sales, Marketing and Operations including the economic model.  Presenters give many examples of how the business plan will make a profit.  Presenters produce an exacting economic model indicating the projected number of employees, projected total costs (fixed + variable shown separately), projected revenue and estimated profits for either a day, a week, a month or a year. (See examples on my web page)   Through the cost analysis and revenue projections in your economic model, indicate when your company will maximize profits.  SHOW ME WHERE MR = MC.  Include your mission statement an/or company slogan or jingle.
4)  Presenter develop a double spaced "typed" (word processed) document covering most aspects of the business including operations, sales and marketing concepts using some examples derived from team member contributions, gives a number examples of how the business will make a profit.  Economic model is okay yet is a bit difficult to understand when showing profit maximization.  Mission statement and/or slogan or jingle included and relates  to company design.
3)  Presenter develop a double spaced "typed" (word processed) document covering most aspects of the business including.  The report covers operations, sales and marketing concepts using some examples derived from team member contributions, gives some examples of how business will function to make a profit.  Economic model is elusive and has little impact because it is hard to understand and doesn't clearly show profit maximization (MR=MC not correctly shown).  Mission statement and/or slogan or jingle included and relates somewhat or little to company design.
2)  Presenter give a vague "typed" report that doesn't cover the questions of operations, sales and marketing very clearly.  Word processing uses few if any examples of team members contributions to clarify business.  Economic model is weak or missing altogether (no MC=MR).  Mission statement, slogan is missing or vague.
1)  Presenter fails to meet minimum requirements described in #2 directly above. 
PAGE  
2

